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I want to
clarify my priorities

by learning 
from first hand 

experiences
}

EXPERIENCE TOUR
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LEVEL OF INVOLVEMENT

MORE COMPLEX TOOL that should ideally be 
done over a few days. Given the strategic nature 
of the inputs/outputs, this needs consultations 
with seniors, peers and ideally needs to be 
revised after a first pass.
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Going on an Experience Tour means immersing yourself to-
tally in a particular environment so you can gain a first-hand 
perspective of the situation or context. Experience Tours can 
help ‘ground’ your thinking ; they give you a clear perspective for 
developing ideas that are intimately connected with the people 
you’re working for. 

This tool provides a structure for reflecting upon and collecting 
insights from your first hand experiences. There are guidelines to 
help you focus on the experiences of the people you are trying to 
understand, and to collect the type of materials you will need af-
terwards to start developing ideas.

What is it & 
why should 
I do it?

? HOW TO USE IT

Experience Tours are a good way to spark inspirations by learn-
ing first-hand about what makes a great experience - or even 
what not to do, in the event that you encounter a negative experi-
ence. As going on an Experience Tour often means being out and 
about, it may be difficult to make structured notes on a work-
sheet. Take a good look at the questions on the worksheet before 
you go out to get some prompts on the things to look out for.

You can either fill out the worksheet in as the Experience Tour 
progresses, or use it to jot down quick reminders and then sit 
down later to fill in all the details.

The idea is to really try and reflect upon the experience and un-
derstand the deeper layers - think about how it made you feel, as 
well as exactly what happened. You can complete one worksheet 
for every tour you make and later compare these to find relevant 
connections or even differences. 

The questions on the worksheet are examples, you can cus-
tomise the worksheet to make it relevant to your work.
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What is the 
focus for this 
tour?

What 
information 
is used?  
What's 
missing?

What works 
well?

What are the 
practices 
observed?

What 
products are 
used? What doesn't 

work well?
What can be 
improved?

Who is 
involved?

Additional 
notes  
& remarks

What is the 
environment 
like?



1 Download the PDF file and 
print it in a normal A4 printer. 

2 Align the worksheet prints 
according to the numbered boxes 
along the edge of the sheets. 

3 Join the aligned prints with 
cellotape or tacks and get started! 

DOWNLOAD AND ASSEMBLE THE WORKSHEET IN DIFFERENT SIZES

SIZE AND ORIENTATION GUIDE A1

A2

A3
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